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DEFINE
The design team spent the start of the semester defining the project deliverables, researching, meeting with the  
community partners, and creating a timeline based on the needs of the client. With college, sporting, and holiday events 
around the corner, it was essential that the design team sticked to a strict schedule. 
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ASSESS
After assessing the scope of the project with our community partner, the designers identified needs for a new brand and 
wayfinding signage. 
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RESEARCH
While the team prioritized research as the first step in the design phase, they realized there were many areas of influence to 
pull from. From an old painting, a collegiate type style, to bold and modern colors, the team began collaborating closely with 
our community partners to identify a unifying style and tone for the final design deliverables. 
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DESIGN
New deliverables and materials needed to reflect the desired feelings of community and nature. The community partner 
wanted to focus on being a bridge that closed the gap between Juniata College and the Huntingdon Community. Below is a 
process of creating the new logo. 
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DESIGN
New deliverables and materials needed to reflect the desired feelings of community and nature. After creating this branding 
identity, the design team wanted to focus on creating deliverables that followed these newly instated guidelines. Below is the 
process for creating the wayfinding signage. 
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DELIVER
The designers, in team with the community partner, created a new branding identitiy with a style guide, interior and exterior 
wayfinding signage, hours signage, and business cards. The team also provided Headwaters with files to create new gift 
certificates and clothing tags. All of these deliverables were created with the new color palette and fonts in mind, making use 
of the new style guide. 
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DELIVER
New online logo with social media banners that show off the new branding identity. Proposed future materials include  
holiday and sports events style Facebook banners, and seasonal product photography. 



HW IM298 / Fall 2018

PRESS


